
 

 



Executive Summary 
1.​ Shri Giriraj Singh, Hon’ble Union Minister for Textiles inaugurated the 74th IIGF by 

cutting of the ribbon followed by lighting of the ceremonial Lamp in the presence of         
Dr. A. Sakthivel, Chairman AEPC & IGFA, Sh. Rakesh Vaid, Vice Chairman, IGFA at 1.30 
PM on 23rd January, 2026 at Foyer Area, Hall No. 2, Yashobhoomi, Dwarka, New Delhi.  
Thereafter, all the dignitaries unveil the Fair Guide of the 74th IIGF. 

2.​ During the inaugural function, Dr. A. Sakthivel, Chairman, AEPC & IGFA delivered the 
welcome address and inaugural address was delivered by Shri Giriraj Singh, Hon’ble 
Union Minister for Textiles. The vote of Thanks was given by Sh. Rakesh Vaid, Vice 
Chairman, IGFA. These dignitaries then take a round of the fair and visited stalls of the 
participants.  

3.​ In his inaugural address, Shri Giriraj Singh, Hon’ble Union Minister for Textiles said that 
“Under PM, Shri Narendra Modi government has removed all barriers in textiles, be it 
QCO, increasing RoDTEP, RoSCTL, reduced import duty by 6 months, rectified the 
inverted duty structure, etc. We have supported the industry through Rs 50,000 crore via 
RoDTEP, RoSCTL schemes." He highlighted that the Textiles sector has seen tremendous 
growth in the last decade, from the market size of 8.4 lakh crore rupees in 2013-14 to 
around 16 lakh crore rupees today. Shri Singh said that the domestic market has also 
increased from 6 lakh crore to 13 lakh crore rupees in 2025, while the country's exports 
have also witnessed over 25% rise post-pandemic. Minister said that the sector has 
become one of the biggest platforms for generating employment. The Minister said that 
challenges have allowed us to remain resilient and stable grew by 77%, Egypt- 30%, 
Poland and Japan by 20%, Sweden and France by 10% which is a very encouraging sign. 
The positive news is India- EU agreement will be signed in the next few days.” 

4.​ Dr. A. Sakthivel, Chairman AEPC & IGFA during his address underlined that “The 74th 
IIGF represents a powerful milestone for India’s garment sector. This is a gateway to 
accelerating exports at a time when the industry is navigating global headwinds. With 
Indian garment exports striving to regain strong momentum, this fair will play a 
strategic role in promoting market diversification, inspiring innovation in design, 
amplifying the global appeal of ‘Made in India’ and offering MSMEs an invaluable 
platform to build brands and connect with international buyers.” “By fostering deeper 
engagement across diverse geographies, showcasing unique design capabilities, and 
empowering local manufacturers to scale, this edition of IIGF will have more than 235 
exhibitors from 13 states of the country and more than 650 buyers from across 65 
countries, which will not only strengthen export performance but also contribute to a 
more competitive, innovative, and globally integrated Indian garment industry,” 

5.​ The Vote of Thanks was given by Sh. Rakesh Vaid, Vice Chairman, IGFA. 
6.​ Stalls of 240 National participants across all over India (including 6 participants from 

Nepal) were spread over in 3 large halls. Facilities such as free Wi-Fi, Cafeteria, Buyers 
Lounge, Medical Room with stand by Ambulance, Fire Safety were provided in the fair. 
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7.​ A Selfie Point was made in the fair venue which was appreciated by the participants and 
the visiting buyers. 

8.​ A total number of 616 quality international buyers from 62 countries and 277 buying 
agents/Sourcing Consultants visited during three days of fair. Overseas Buyers and 
Buying Agents were given hospitalities like complimentary Hotel Stay, Airport pick-up 
and drop facility, Pick-up facility from hotel to fair venue and back. 551 buyers were 
approved by the IGFA’s Screening Committee under the Buyers Promotion Scheme and 
07 buying agents/Sourcing Consultants were approved under the buying 
agents/Sourcing Consultants Promotion Scheme. From the approved buyers, 343 buyers 
actually visited the fair under Buyers Promotion Scheme and were given complimentary 
hotel stay, whereas 06 buying agents/Sourcing Consultants visited the fair and were 
provided complimentary 2-nights hotel stay. 

9.​ Best Display Award Function was organized during the 2nd day of the Fair – One Gold, 
Silver and Bronze Trophies each were given in the categories of stall in small size (9 to 18 
sq. mtr), stall in medium size (24 to 36 sq. mtr.) and stall on large size (42 sq. mtr. and 
above 

10.​ During First and Second Day of the fair, Gala Dinner was organized for the visiting 
buyers – First Day at Hotel Le Meridien, New Delhi and second day at Hotel Radisson 
Blu, Dwarka, New Delhi.  

11.​ The fair is being participated by 240 exporters with 5157 sq. mtrs.  195 participants 
showcasing Womenswear (4434 sq. mtrs.), 11 showcasing Accessories (138 sq. mtr.), 09 
showcasing Kidswear (102 sq .mts.); 13 Participants showcasing Knitwear (249 sq. mtrs.), 
11 showcasing Menswear (186 sq. mtr). Complimentary Stalls were given to 
ATDC/AEPC – 48 Sq. mtr. 

12.​ The fair is for Autumn/Winter-2026-27 season. 
13.​ During the three days of the fair, 616 buyers and 277 buying agents and sourcing offices 

visited the fair. The event generated an estimated business potential of approximately 
US$ 190 million, accounting for both businesses negotiated on-site and transactions 
currently being finalized. This remains a continuous process. 

14.​ The details of State-wise participants are as follows: - 
 

S. No.  State    Nos. of participants  
1  Andhra Pradesh                      1 
2  Bihar                     1 
3  Gujarat                      7 
4  Haryana                    15 
5  Himachal Pradesh                      1 
6  Jammu & Kashmir                      1 
7  Maharashtra                    10 
8  New Delhi                    31 
9  Punjab                      4 
10  Rajasthan                    75 
11  Tamil Nadu                      7 
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12 Telangana                     1 
13  Uttar Pradesh                    67 
14  West Bengal                    13 
  Sub total                  234 
15  Nepal                      6 
  Grand total                  240 

 
 

15.​ One Snacks Box (From Bikanervala) per participants was distributed in the evening of 
each day of the fair on complimentary basis, which was well appreciated by the 
participants. 

16.​ A buyer Theme Area was created wherein the visiting buyers and buying agents can sit 
and relax. Refreshments were served to the buyers and buying agents on complimentary 
basis. This gesture was well appreciated by the visiting buyers and buying agents. 

17.​ A Break-Area was created for visiting buyers, buying consultants and participants 
showcasing the rich cultural heritage of India, which was one of the attractions point of 
the fair. 

18.​ A Fashion Street was set up near the entrance of the exhibition hall where participants 
displayed their latest collections through the mannequins. There were 11 participants 
who displayed their garments on 14 mannequins in the fashion street. This is very much 
liked by the visiting overseas buyers.    

19.​The details of country-wise number of buyers who attended the fair are as follows: 

 

S. No. Country No. of Buyers 

1 Argentina 10 

2 Armenia 1 

3 Australia 19 

4 Bahrain 3 

5 Bangladesh 7 

6 Bolivia 1 

7 Brazil 13 

8 Canada 22 

9 Chile 1 

10 China 2 

11 Colombia 1 

12 Comoros 1 

13 Czechia 1 

14 Egypt 4 

15 France 15 

16 Germany 7 

17 Greece 10 

18 Hong Kong 5 

19 Hungary 3 

20 Iceland 1 

21 Indonesia 5 

22 Iran 4 

23 Israel 10 

24 Italy 22 

25 Japan 47 

26 Kazakhstan 2 

27 
Kingdom Of 
Saudi Arabia 20 

28 Kuwait 4 

29 Lebanon 3 

30 Lithuania 2 

31 Malaysia 15 

32 Maldives 1 

33 Mauritius 4 

34 Mexico 6 

35 Morocco 1 

36 Mozambique 1 

37 Nepal 25 

38 Norway 2 
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39 Panama 4 

40 Philippines 1 

41 Poland 3 

42 Portugal 1 

43 Qatar 4 

44 Russia 8 

45 Senegal 1 

46 Singapore 4 

47 Sint Maarten 2 

48 Slovenia 1 

49 South Africa 19 

50 South Korea 11 

51 Spain 51 

52 Sri Lanka 1 

53 Sweden 5 

54 Thailand 7 

55 The Netherlands 5 

56 Turkey 9 

57 UAE 71 

58 United Kingdom 31 

59 
United States Of 
America 65 

60 Uruguay 9 

61 Uzbekistan 1 

62 Zimbabwe 1 

  Total 616 
 

 
20.​ The country-wise buyers’ data visited (at least 10 buyers) are as follows: 

 
 
 

21.​ Some of the major buyers/Chain Stores who have visited the fair are given below: 
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Some of the notable buyers’ information is given below along-with their turnover in 
garment buying:  
 

S. No. Company Country 
Chain 
Stores/Tur 

1 CNLFNC Co., Ltd South Korea 80 Stores 

2 Crazy Line Israel 80 Stores 

3 Al Fan Emirates UAE 77mn 

4 Groupe Eram France 777 Stores 

5 Unilam SA Uruguay 75 Stores 

6 Lolita S.A. Uruguay 50 Stores 

7 Lulu Group- Reo Brand UAE 50 Stores 

8 Takahashi Co. Ltd Japan 50 Stores 

9 Chic Parisien SA Uruguay 46 Stores 

10 Alex Group SRL Italy 38mn 

11 CK MORGAN Ltd United Kingdom 36mn 

12 Adventure Holdings Co. Japan 35mn 

13 Melon Fashion Group Russia 297 Stores 

14 POL CLOTHING, INC. USA 26mn 

15 Lulu Group International UAE 260 Stores 

16 Gloria Co. Ltd Japan 22mn 

17 Apparel Group UAE 2200 Stores 

18 Coosy Spain 22 Stores 

19 Western International UAE 200mn 

20 Santex Int'l (HK) Ltd Hong Kong 19mn 

21 Forter SA Uruguay 15mn 

22 Al Abdul Karim Saudi Arabia 150 Stores 

23 Nesto Group UAE 132 Stores 

24 Jetha Tulsidas & Sons Mtius Ltd Mauritius 10mn 

25 Queenspark South Africa 105 Stores 

26 Koizumi Co. Ltd Japan 100mn 

27 Teijin Frontier Co. Ltd Japan 1000mn 

28 Centre Zone Ltd Hong Kong 10 mn  

 
 
 

22.​ 240 exhibitors participated in the 74th IIGF, out of which 213 participants have submitted 
the response sheet giving their valuable suggestions about the fair. The analyses of the 
feedback received from the participants are given below: 
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S. 
No. Particulars Average Satisfactory        Good 

Very 
Good 

a 
Services provided by the Fair 
Organizers 42 58           78   33 

b 
Services provided by the Fair 
Associations through whom 
you are participating in the fair. 

30 65 71 43 

c 
Stall construction & other 
related Services, 37 66 72 32 

d Toilets / Maintenance 27 67 72 41 

e Cafeteria 49 60 58 36 

f Food Quality/ Quantity 49 64 60 28 

g Ambience of the fair 34 69 67 37 

    
 Were you able to conclude firm 

business?  Good Average Satisfactory 

 Number of Participants  39 109        56 

    

 

How would you rate the 
Buyers turnout? Good Average 

Satisfactor
y 

Number of Participants 34 119 43 
   

What is your opinion about 
the quality of the buyers 
visited 

Good Average 
Satisfactor
y 

Number of Participants  44 99 56 
 
   

Do you think IIGF is a useful 
platform for booking business? Yes No  

Number of Participants  90.5% 9.5% 
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Would you like to participate 
in the Bharat Tex 2026. Yes No 

Number of Participants  85.5% 15.5% 
   

Objective for Participation Introductio
n of Item 

Foster 
Business 
relations 

Seek New 
Business 
Contact 

Details gathered from 213 
participants response forms 55 (29.4%) 65 (34.5%) 149 (79.7%) 

   

Achievement of Objective 25% 50% 75% 100% 

Number of Participants  
64 (32.8%) 84 (43.1%) 34 (17.4%) 

12 
(6.2%

) 
 

 
 
 

A view of 74th IIGF 
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1.​ International Garment Fair Association (IGFA) has been organizing India International 
Garment Fair (IIGF) along with major garment associations of India i.e. GEMA, CMAI and 
GEAR with support of AEPC since 1988 - twice a year – one for the Spring/Summer 
Season and one for the Autumn/Winter Season.  
 

2.​ The 74th India International Garment Fair (IIGF) was held from 23 – 25 January, 2026 at Hall 
No. 2, Yashobhoomi, Dwarka, New Delhi. The fair was for the Autumn/Winter – 2026-27 
season and 240 exhibitors participated in the fair. The total stall area was 5157 sq. mtrs. The 
fair timings were 10.00 AM to 6.00 PM on 23rd and 24th January, 2026 and 10.00 AM to 5.30 
PM on 25th January, 2026.  
 

3.​ Leading exporters from major manufacturing hubs, of this sector of India, use this B2B 
platform to display an extravagant showcase, IIGF is a unique sourcing opportunity for 
overseas chain/departmental stores, wholesalers, importers, distributors, retailers, 
merchandisers, designers, forecasters and buying houses. As more and more buyers tune 
in to India for their sourcing requirements, manufacturers here explore their potential, 
brush their craft skills, seek into India rich heritage and come-up with perfect art excellence 
to offer.  
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Glimpses of the Opening Ceremony of 74th IIGF 
 
 

4.​ The Best Display Award Function was held on the second day of the fair i.e. 24.1.2026 and the 
Awards were given by Sh. H.K.L. Magu, Chairman (F&B), AEPC, Sh. Animesh Saxena, EC 
Member, AEPC, Sh. Lalit Thukral, EC Member, AEPC,  Sh. Anil Verma, EC Member, AEPC  
and Sh. Mithileshwar Thakur, Secretary General, AEPC. 

5.​ A Jury comprising of Dr. Varsha Gupta - Professor at Master Design in NIFT Delhi, Dr. 
Sargam Verma - Senior Faculty NIFT Delhi and Dr. Roopali Shukla, Director, Apparel Training 
and Design Centre was constituted to judge best displayed stalls, who visited all the stalls and 
finalized the best displayed stalls.  

6.​ 551 buyers were approved by the IGFA’s Screening Committee under the Buyers 
Promotion Scheme and 07 buying agents/Sourcing Consultants were approved under the 
buying agents/Sourcing Consultants Promotion Scheme. From the approved buyers, 343 
buyers actually visited the fair under Buyers Promotion Scheme and were given 
complimentary hotel stay, whereas 06 buying agents/Sourcing Consultants visited the fair 
and were provided complimentary 2-nights hotel stay. 

7.​ During the three days of the fair, 616 buyers, 277 buying agents and sourcing offices visited 
the fair. 
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A view of the Exhibition at Yashobhoomi, Dwarka, New Delhi 

    2.      IIGF Participant’s Profile 
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Total 240 exhibitors presented their collection in the exhibition area of the fair. The State-wise 

details of the participants are as follows: 

 
The details of State wise participants are as follows: 
 
 

 
 

       Note:  Complimentary Stalls were given to AEPC/ ATDC – 48 Sq. mtr. 
 
A multi-cuisine food court was made this time in the fair venue where many famous brands have 

set-up their food counters for serving world class food to the visiting buyers, buying agents and 

the participants. 

 

Like earlier fairs, Complimentary food coupons (packed Lunch) (Stall Size 9 to 42 Sq. mtr. – 2 

Lunch coupons; 48 to 90 sq. mtr. – 3 Lunch Coupons; Above 90 sq. mtr. – 4 nos. of Lunch Coupon) 

per day were given to each of the participant.   However, the facility of having any other food item 

equivalent to the same denomination of Lunch coupon was given to the participants, which was 

well appreciated by the participants. 
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A Sitar Player, a Tabla Player and a Flute player were hired this time who were playing music 

during all three days of the fair near the buyer registration counter. The light music (Jugalbandi) 

played was very much liked by the visiting overseas buyers and the participants.  

 
A Selfie Point was made in the fair venue which was appreciated by the participants and the 
visiting buyers. 

 
A view of the Stalls in 74th IIGF 

 
 
 
 

3.          Participation Details 
 

SIZE OF STALL (IN SQM)  TOTAL NO. OF STALLS TOTAL SQ.MTR. 
9 31 279 

12 51 612 
18 74 1332 
24 38 912 
30 10 300 
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36 16 576 
42 5 210 
48 3 144 
54 2 108 
60 5 300 
72 3 216 
84 2 168 

TOTAL  240 5157 
   

 

A view of the stalls of 74th IIGF 

  4.​ ​      Product Profile 
CASUAL WEAR 
 
❑​ Beach Wear 
❑​ Jeans/Denim 
❑​ Trousers 

ATHLETIC, SPORT & OUTERWEAR 
 
❑​ Body Wear 
❑​ Rain Wear 
❑​ Sports Wear 
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❑​ Shorts 
❑​ Skirts 
❑​ T-Shirts/Polo Shirts 
❑​ Co-ordinates 
 
FORMAL/BUSINESS WEAR 
 
❑​ Men’s Shirts 
❑​ Men’s Suits 
❑​ Men’s Trousers 
❑​ Men’s Vest 
❑​ Women’s Blouses 
❑​ Women Dresses 
❑​ Women’s Trousers 
❑​ Women’s Skirts 
❑​ Suits 
❑​ Sweat Shirts 
❑​ Silk Garments 
❑​ Knitwear 
❑​ Tunics 
❑​ Jackets 
❑​ Pullovers 
 
CHILDREN WEAR 
 
❑​ Boys Wear 
❑​ Girls Wear 
❑​ Infants Wear 
❑​ Maternity Wear 
 
LINGERIE & UNDER WEAR 
 
❑​ Bodysuit 
❑​ Brassieres 
❑​ Brief 
❑​ Home wear & lounge wear 
❑​ Hosiery & Socks 
❑​ Men’s Underwear & Boxer Shorts 
❑​ Sleep Wear and Pyjamas 
 

❑​ Swimwear 
❑​ Skiwear 
❑​ Track Suits 
❑​ Outerwear 
 
HIGH FASHION & OCCASIONAL WEAR 
 
❑​ Designer’s Labels – Fashion 
❑​ Private Labels – Fashion 
❑​ Bridal Wear 
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    5.                      Approach Adopted for 

Buyers’ Active Participation in IIGF 
 

✍​ A dedicated website www.indiaapparelfair.com  was redesigned with new 
“Customer Relationship Management” (CRM) system, wherein each buyer and 
participants would have their own login id and password. 

✍​ A buyer registration portal has been created on the same lines of Bharat Tex - wherein 
the buyers can submit their documents online (Passport copy, turnover documents, etc.) 
by using login credentials. 

✍​ Regular IIGF E-Blasts to all buyers database has been sent. 

✍​ The fair was promoted through various Social Media Platform like Face book, 
Twitter, LinkedIn, YouTube and Instagram. 

✍​ Registration Form Update, Website Creation, Website Content Creation, 
Unconventional Market Targeting, Analytics Monitoring, social media Push etc.  

✍​ Data mining was done by searching various websites etc. and new buyers have 
been added to the existing database of buyers available with IGFA. 

✍​ Letter to Indian Missions abroad requesting them to send the name of the 
CEO’s/Sourcing Directors of those apparel chain stores/departmental 
stores/buyers, who occupy the larger share in the garment import/business in 
the country of their accreditation. 

✍​ Invitation from Chairman, IGFA to buying houses was sent announcing 74th IIGF 
and requesting them to recommend their buyers to visit the fair and avail the 
buyers’ promotion scheme. 

✍​ Execution of Buyer promotion scheme and promotion of scheme through 
E-blasts, letters, through Embassy, chambers/retailers’ association, website etc. 
has been sent. 

✍​ Letter from Chairman, IGFA to all member exporters of the Council requesting 
them to participate in the fair has been sent. 

✍​ Letter from Chairman, IGFA to all buyers as per database available inviting them 
to visit the fair and also requesting them to register on the website for availing 
benefits under Buyer Promotion Scheme has been sent. 

✍​ Letter from Chairman, IGFA to all buying agents requesting them to invite the 
buyers with whom they are working has been sent. 
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✍​ Professional tele-calling was done. 
 
Benefit Offered to Overseas Buyers 

●​ Complimentary 3 night’s hotel stay.  
●​ Free entry to Fair Ground 
●​ A photo entry badge 
●​ A free buyers kit along with Fair Directory 
●​ Free pick-up and drop from the airport 
●​ Complimentary shuttle service from hotel to the venue and vice versa. 
●​ Complimentary Wi-Fi in the halls during the fair. 
●​ Complimentary Breakfast and Wi-Fi at the Hotel 
●​ Complimentary lunch to the buyers during fair days.   
●​ One Invitation to the Gala Dinner organized in the respective hotels. 
 
Benefit Offered to Buying Agents (outside NCR) 

●​ Complimentary 2 nights hotel stay 
●​  Free entry to Fair Ground 
●​ A photo entry badge 
●​ A free buying agent kit along with Fair Directory 
●​ Free pick-up and drop from the airport 
●​ Complimentary shuttle service from hotel to the venue and vice versa. 
●​ Complimentary Wi-Fi in the halls during the fair. 
●​ Complimentary Breakfast and Wi-Fi at the Hotel 
●​ Complimentary lunch to the buying agents during fair days.   
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 6.​        Guidelines for sponsorship and procedure   
        adopted for selection of buyers for 74th IIGF 
 

�​ The scheme will be for buyers of Apparels & fashion accessories only. 
 
BUYER/BUYING CONSULTANTS PROMOTION SCHEME – 74th IIGF 

�​ The scheme will be for buyers of Apparels & Fashion Accessories only. 
 

�​ The names of the buyers can be recommended by/from:  
(i)​ Buyers registered on IIGF website  www.indiaapparelfair.com  
(ii)​ Recommended by Chairman, IGFA. 
(iii)​ Indian mission abroad 
(iv)​ Buyer from Chain stores 
(v)​ Buying consultants in India and abroad 
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(vi)​ IIGF database 
 

�​ The request received for the complimentary benefits shall be decided by the 
Screening Committee. 
 

�​ All buyers should be in the apparel/accessories, and a buyer must submit 1-year 
annual turnover on company’s letterhead for any one of the financial/calendar 
year FY 2023-24 / 2024-25 OR Calendar Year 2023/ 2024 for any benefit under this 
scheme. 
 

�​ Buyers registered on the IIGF website would be divided in two categories: 
 
A)​ Approved for attending the fair 
B)​ Approved for hotel Accommodation (will submit required documents for 

approval of the Buyes Screening Committee) 
 

The above type of buyers would be sent QR Code for giving access to the fair 
venue. 
 

�​ The following will be the process for the approved buyers who will be availing of 
the complimentary hotel stay & other benefits: 
 

A)​  The registration vendor will be asked to provide software for scanning the QR 
Code of each Buyer entering the Fair daily. This data would be transmitted to 
the respective hotels immediately after closing time of the Fair each day. Any 
erring buyer will be asked to provide the reason for their absence and will be 
asked to pay directly to the hotel for their absence during the fair.​
 

B)​ The official hotels would be directed to swipe the credit card of the Buyers at 
the time of check-in. 

 

�​ Hotel stays for 3 nights are the maximum which can be offered to the buyers. 
However, buyers requesting a one or two-night stay can also be accommodated 
under this scheme. An approved buyer must attend the fair for the number of 
nights availed on a complimentary basis 
 

�​ Buyers coming from chain stores with more than 50 outlets shall be considered 
for 3 nights’ hotel stay without submission of any turnover declaration. 
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Maximum of two buyers from each division / brand shall be entitled to benefits 
under the scheme.  
 

�​ Approved buyers’ data of 71st to 73rd IIGF will be considered as pre-approved 
buyers and the office will seek their written permission to submit their previous 
documents and the same will be put-up for approval of the screening committee.  
 

�​ More than one buyer from a Wholesaler Company shall be considered for benefit 
under this scheme subject to the following turnover of Apparel & Fashion 
Accessories 
 

-​ Up to USD 1 Million – 1 room 
-​ > USD 1 Million < USD 2 Million – 2 rooms 
-​ > USD 2 Million < USD 5 Million – 3 rooms 
-​ > USD 5 Million – 4 rooms 

 

�​ The buyer promotion scheme for 3 nights’ hotel stay will be on First-Come-First 
serve basis subject to availability of rooms. 
 

�​ The established buying consultants (residing outside Delhi/NCR) will be 
offered 2 night’s hotels stay on their fulfilling the conditions under the buyer 
promotion scheme. 
 

�​ The buying consultants’ data available with AEPC will be considered as 
established buying consultants and will be utilized for inviting them to the 74th 
IIGF.  

 

�​ A letter will be sent to the established Buying Consultants/Liaison Offices asking 

them for the numbers of their Associates are expected to attend the Fair so that 
Entry Badges are prepared for them by IGFA office in advance. After getting 
response, the Badges would be sent to them at their registered address.​
 

�​ A letter will be sent to other Buying Consultants requesting them for the name of 

the Principal Buyer(s) they are working with.  Once satisfied with the credentials 
of the Buyer, the office will write to them asking them for the numbers of their 
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Associates expected to attend the Fair so that Entry Badges are prepared for them 
by IGFA office in advance. After getting response, the Badges would be sent to 
them at their registered address. 

 

�​ Delegations/Buyers invited by Chairman, IGFA would be provided 
complimentary scheme and there will be no criteria for these buyers. 

 

�​ The buyers who will be given sponsorship shall fill in a buyer’s questionnaire 
duly signed given by the Fair Secretariat. 
 

�​ To verify the annual turnover mentioned by the buyer in his/her nomination 
form, ANY ONE of the following documents is acceptable by the buyer 
screening committee: - 

 
a)​ Annual turnover of anyone (1) year i.e. one (1) FY 2023-24 / 2024-25 OR 

Calendar Year 2023/2024 verified by your CPA/CA on their company 
letterhead. 
OR 

b)​ CA/CPA certified Profit & loss statement for anyone (1) year i.e. FY 
2023-24 / 2024-25 OR Calendar Year 2023/2024. 
OR 

c)​ Income Tax returns of the company for anyone (1) year i.e. FY 2023-24 / 
2024-25 OR Calendar Year 2023/2024. 
OR 

d)​ Turnover during anyone (1) year i.e. anyone (1) year i.e. FY 2023-24 / 
2024-25 OR Calendar Year 2023/2024 available on company’s website for 
public limited company. 
 

e)​ Declaration of the annual turnover on company’s letterhead and 
self-attested for anyone (1) year i.e. FY 2023-24 / 2024-25 OR Calendar 
Year 2023/2024. 
 

❖​ Screening Process:   
 
1.​ Once entire application is ready, along with all attachments, the same shall be 

scrutinized by the Officer in charge of the Buyer Promotion Scheme. Only those 
applications found to be in accordance with the Scheme shall be forwarded to 
Buyer Screening Committee. 
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2.​ List of such Buyer’s shall be emailed for Screening Committee’s 
recommendations & approval in Excel format containing Buyer name, Company 
name, Country & Annual turnover.  

3.​ The final approval for screening of buyers shall be given by Chairman, IGFA. 
After obtaining approval from Chairman, IGFA, confirmation will be e-mailed to 
individual buyers. 

 
The Buyers Screening Committee for 74th IIGF was as follows: -  
 

a)​ Sh. Sudhir Sekhri, immediate 
Past Chairman IGFA 

b)​ Sh. Animesh Saxena, Immediate 
Past Vice Chairman, IGFA 

c)​ Sh. Premal Udani, Member, 
AEPC 

d)​ Sh. Vijay Jindal, Member GEMA 
e)​ Sh. Ravi Poddar, Member GEAR 

f)​ Sh. Anurag Dhoot, CMAI 
g)​ Sh. Amit Maheshwary, GEAR 
h)​ Sh. Narendra Bubna, AEPC - 

Special Invitee 
i)​ Sh. Lalit Thukral, AEPC-Special 

Invitee 
j)​ Sh. Indra Vikram Singh, DSG 

AEPC-Member Secretary 
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7.             Best Display Awards 
In order to encourage participants to display their collection in an innovative and beautiful 
manner, “BEST DISPLAY AWARDS” was given to the participants of 74th IIGF. A Jury 
comprising of Dr. Varsha Gupta - Professor at Master Design in NIFT Delhi, Dr. Sargam 
Verma - Senior Faculty NIFT Delhi and Dr. Roopali Shukla, Director, Apparel Training and 
Design Centre was constituted to judge best displayed stalls, who visited all the stalls and 
finalized the best displayed stalls. Appended are the criteria/guidelines towards selection 
of ‘Best Displayed’ Stalls: 
 

●​ Overall use of space​​ ​ ​ 30 Points  
●​ Thematic Display​ ​ ​ ​ 20 Points 
●​ Innovative use of space​ ​ ​ 20 Points 
●​ Originality of Display​ ​ ​ 20 Points 
●​ Interplay between products & display​ 10 Points 

 
The following are the categories for display awards trophies: 
 

The 
Best 

Display Award Function was given on the second day of the fair i.e. 24.1.2026 and the 
Awards were given by Sh. H.K.L. Magu, Chairman (F&B), AEPC, Sh. Animesh Saxena, EC 
Member, AEPC, Sh. Lalit Thukral, EC Member, AEPC, Sh. Anil Verma, EC Member, AEPC 
and Sh. Mithileshwar Thakur, Secretary General, AEPC. 
 
During 74th IIGF, following Trophies were given to the following participants: - 
 
S. No. Category No. of trophies Stall 

No.  
1 
  
  

9 sqm/12sqm/18sqm. (Small 
Stall Size Category) 

Gold -   Basant India Inc -Uttar Pradesh  D-06 
Silver - Karni Exports - Rajasthan P-02 
Bronze - Orange Fashion Designs Pvt. 
Ltd. – Haryana 
 N-07 

2 
  
  

24 sqm/30 sqm/36 sqm. 
(Medium Stall Size Category) 

Gold - Shiv Shakti Texofin - Rajasthan​
 K-06 
Silver- Jetex - Rajasthan C-06 
Bronze - Shringi Exports - Rajasthan R-09 

3 
  
  

Above 42 Sqm (Large Stall 
Size Category) 

Gold- Manglam Arts- Rajasthan​
 

L-01 
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S. No. Category No. of Trophies 
1 9 sqm/12sqm/18sqm. (Small Stall Size Category) Gold, Silver &Bronze 
2 24 sqm/30 sqm/36 sqm. (Medium Stall Size Category) Gold, Silver &Bronze 
3 Above 42 Sqm (Large Stall Size Category) Gold, Silver &Bronze 



Silver- MLK Exports Pvt. Ltd- Uttar 
Pradesh 
 I-11 
Bronze - K K Global Exports - Uttar 
Pradesh C-15 
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Glimpses of Best Display Award Ceremony of 74th  IIGF 

  10.          Feedback of Buyers & Exhibitors 

The gist of some of the buyers’ feedback is as follows: - 
1.​  The fair has been amazing and I Have really enjoyed meeting manufacturers and 

keen to build long-lasting relationships. 
2.​ Fantastic organization arranged by fantastic people. 
3.​ Thanks for the organization which was quite good this time. The venue is good; 

the hotel also was very nice (Radisson). The fair was just the right size for 3 days 
work. 

4.​ Attending the fair was an incredible experience. The textile industry in India 
offers an enormous variety of products, embroidery techniques, and fabrics. I 
would love to return for future editions. 

5.​ Very well organized, helpful staff.  Generous hospitality and well worth the visit. 
6.​ Less AI pictures, more handicrafts, natural dyes and textiles 

The gist of some of the participants’ feedback is as follows: - 
1.​ Good management in the exhibition  
2.​ It's a good platform. 
3.​ Fair has been slow because of the geopolitical situation else this is very good fair. 
4.​ We are really happy for this great opportunity given by IIGF. It has been very 

helpful in enhancing our business going forward. 
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Buyers at 74th IIGF 

 11.​     Supervision And Co-Ordination 
 

The 74th India International Garment Fair was organized under the 
supervision of Dr. A. Sakthivel, Chairman AEPC & IGFA and Sh. Sudhir 
Sekhri, immediate past Chairman AEPC & IGFA. 
 

The valuable support and contribution have been received from the 
following: - 
 

1.​ Sh. Rakesh Vaid, Vice Chairman, IGFA  

2.​ Sh. Animesh Saxena, Member, BOG, IGFA & immediate past Vice 
Chairman, IGFA 

3.​ Sh. N. Thirukumaran, Member, BOG, IGFA  

4.​ Sh. H. K. L. Magu, Member, BOG, IGFA  

5.​ Sh. Narendra Bubna, Member, BOG, IGFA 

6.​ Sh. Rakshit Poddar, Member, BOG, IGFA 

7.​ Sh. Ravi Poddar, Member, BOG, IGFA 

8.​ Sh. Vimal Shah, Member, BOG, IGFA 

9.​ Sh. Amit Maheshwary, Member, BOG, IGFA 
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10.​Sh. Naveen Sainani, Member, BOG, IGFA 

11.​Sh. Santosh Katariya, Member, BOG, IGFA  

12.​Sh. Akhil Gupta, Member, BOG, IGFA 

13.​Sh. Vijay Jindal, Member, Member, BOG, IGFA 

14.​Sh. Narendra Kumar Goenka, Member, BOG, IGFA 

15.​Sh. Premal Udani, Member, BOG, IGFA 

16.​Sh. Lalit Thukral, Member, BOG, IGFA 

17.​Sh. Lalit Gulati, Member, BOG, IGFA 

18.​Sh. Anurag Dhoot, Member, BOG, IGFA 

19.​Sh. Mithileshwar Thakur, Secretary, IGFA 

12.            A Word of Appreciation   
 

We would place on record sincere thanks and gratitude to all those who had given their 
untiring support in organization of the fair, our vendors, empaneled vendors, sponsors, 
Yashobhoomi Authorities, Organizing Associations, Delhi Police, official hotels for their 
co-operation to make the event a huge successful event.  
 

We would like to thank the jury members Dr. Varsha Gupta - Professor at Master Design 
in NIFT Delhi, Dr. Sargam Verma - Senior Faculty NIFT Delhi and Dr. Roopali Shukla, 
Director, Apparel Training and Design Centre for selecting the best displayed stalls 
under various categories. 
 
We would also like to thank the entire IGFA team for their tireless efforts for rendering 
support to organize the event in a smooth and hassle-free manner. 
 
The following vendors need a special word of appreciation who was involved in the fair 
and has done their job within the stipulated time to our entire satisfaction: - 
 

S. No. Name of the vendor Services 

1.​  M/s Vibhore Video Vision Pvt. Ltd.   Photography & Videography 
2.​  R3 Enterprises  Agency for Providing Male-Female Guides & for 

providing Horticulture Services 
3.​  M/s Dara Projects P. Ltd. Stall Construction 
4.​  M/s Viablesoft Solutions Pvt. Ltd. Visitor Registration 

5.​  
Hotel Le-Meridien, New Delhi and Hotel 
Radisson Blu, Dwarka, New Delhi 

Official Hotels 
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6.​  
M/s Foodlink F&B Holdings (India) Private 
Limited & M/s Pinnacle Services 

Food & Beverages 

7.​  M/s Smat Forms and M/s Shree Balaji Traders Printing Services  
8.​  M/s Benson Trophies and Awards Trophies 

9.​  M/s Hi Secure Exhibition Services P. Ltd. 
Fire Fighting equipment and Personnel, House 
Keeping, CCTV 

10.​  M/s Empathy Solutions Setting-up of Medical Centre 
11.​  M/s Waves Communication & Marketing Obtaining NOCs and Permission 
12.​  M/s B.T.C. Providing Bus Service 
13.​  M/s Tokas International Cab co. Hiring of Cars 
14.​  M/s AP Securitas Pvt. Ltd. Security Services 
15.​  M/s Third Wave Services Power Distribution 
16.​  M/s Airconnect Infosystems (P) Ltd. Providing Wi-Fi Services 
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Glimpses of 74th IIGF. 

47 
 


	 
	Contents 
	Section 


