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Executive Summary 

1. Shri Pabitra Margherita, Honõble Union Minister of State for Textiles and External Affairs 

inaugurated the 73rd IIGF  by cutting of the ribbon followed by lighting of the ceremonial 

Lamp in the presence of Sh. Sudhir Sekhri, Chairman AEPC & IGFA, Dr. A. Sakthivel, 

Vice Chairman, AEPC; Sh. Animesh Saxena, Vice Chairman, IGFA, Sh. Premal Udani, 

Chairman (EP), AEPC and Sh. Rakesh Vaid, Senior Vice Chaiman, ATDC at 12.00 Noon 

on 1st Julyõ2025 at Foyer Area, Hall No. 1, Yashobhoomi, Dwarka, New Delhi.  Thereafter, 

all the dignitaries unveil the Fair Guide of the 73rd IIGF. 

2. During the inaugural function, Sh. Sudhir Sekhri, Chairman, AEPC & IGFA delivered the 

welcome address and inaugural address was delivered by Shri Pabitra Margherita, 

Honõble Union Minister of State for Textiles and External Affairs. The vote of Thanks was 

given by Sh. Animesh Saxena, Vice Chairman, IGFA. These dignitaries then take a round 

of the fair and visited stalls of the participants.  

3. In his inaugural address, Shri Pabitra Margherita, Honõble Union Minister of State for 

Textiles and External Affairs said that òThe India-UK Free Trade Agreement and the 

ongoing free trade negotiations with the EU and the US will open new avenues for growth 

for the textiles sector. "These are high-value, quality -conscious markets, and we are 

committed to equipping Indian exporters with the right strategy , standards and 

compliance to seize these opportunities". "In 2023-24 alone, India exported textile 

produ cts worth $ 34.4 billion, with apparel accounting for 42 per cent of  that. We now aim 

to cross $100 billion in textile exports by 2030 and every MSME, every entrepreneur, every 

exporter has a role in achieving this, 

4. Shri Sudhir Sekhri, Chairman AEPC during his address underlined  that òDespite geo-

political disturbances, global logistical challenges and the US tariff uncertainty, garment 

exports from India posted  a growth of over 12 per cent (year-on-year) in the first two 

months of the fiscal at a cumulative $2.88 billion and may touch new highs in the current 

fiscal. The 73rd edition of IIGF focuses on showcasing latest apparel trends tailored to 

meet the requirements of the European Union, the US, and other western markets. "A 

large number of them are based on sustainable manufacturing practices. This year's event 

will highlight India's prowess in design, pattern and techno - logical advancements, 

reflecting our unwavering commitment to innovation and responsible production," he 

added.  

5. The Vote of Thanks was given by Sh. Animesh Saxena, Vice Chairman, IGFA. 

6. Stalls of 368 National participants across all over India (including 4 participants from 

Nepal) were spread over in 3 large halls. Facilities such as free Wi-Fi, Cafeteria, Buyers 

Lounge, Medical Room with stand by Ambulance , Fire Safety were provided in the fair.  

7. Two Fashion shows on each day of the fair were organized during all the three days of 

the fair. 13 participants with 96 outfits participated in the fashion shows .  

8. A Selfie Point was made in the fair venue which was appreciated by the participants and 
the visiting buyers.  
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9. A total number of  574 quality international buyers from  63 countries and 365 buying 
agents/Sourcing Consultants visited during three days of fair. Overseas Buyers and 
Buying Agents were given hospitalities like complimentary Hotel Stay, Airport pick -up 
and drop facility, Pick -up facility from hotel to fair venue a nd back. 643 buyers were 
approved by the IGFAõs Screening Committee under the Buyers Promotion Scheme and 
18 buying agents/Sourcing Consultants were approved under the buying 
agents/Sourcing Consultants Promotion Scheme. From the approved buyers, 370 buyers 
actually visited the fair under Buyers Promotion Scheme and were given complimentary 
hotel stay, whereas 16 buying agents/Sourcing Consultants visited the fair and were 
provided complimentary 2 -nights hotel stay. 

10. Best Display Award Function was organized during the 2 nd day of the Fair ð One Gold, 
Silver and Bronze Trophies each were given in the categories of stall in small size (9 to 24 
sq. mtr), stall in medium size (30 to 42 sq. mtr.) and stall on large size (48 sq. mtr. and 
above 

11. During First and Second Day of the fair, Gala Dinner was organized for the visiting buyers 

ð First Day at Hotel Le Meridien , New Delhi  and second day both at Hotel  Taj Vivanta, 

Dwarka, New Delhi and Hotel Radisson Blu, Dwarka, New Delhi .  

12. The fair is being participated by 368 exporters with 9450 sq. mtrs.  321 participants 
showcasing Womenswear (8658 sq. mtrs.), 13 showcasing Accessories (150 sq.mtr.), 09 
showcasing Kidswear (225 sq .mts.); 7 Participants showcasing Knitwear (126 sq.mtrs.), 
14 showcasing Menswear (252 sq. mtr). Complimentary Stalls were given to ATDC ð 18 
Sq. mtr., AEPC ð 6 Sq. mtrs., IIKF ð 9 Sq. mtr. and Trade Connect ePlatform ð 6 sq. mtr. 

13. The fair is for Spring/Summer -2026 season. 

14. During the three days of the fair, 574 buyers, 365 buying agents and sourcing offices 
visited the fair with business potential of more than US$ 180 million, comprising of 
business negotiated and business being negotiated after the fair. This is a continuous 
process. 

15. The details of State-wise participants are as follows: - 
 

SL. NO. 
STATE 

NO. OF PARTICIPANTS  

1 Rajasthan 
123 

2 Uttar Pradesh 
112 

3 Delhi  
58 

4 Haryana 
28 

5 Maharashtra 
18 

6 West Bengal 
9 

7 Gujarat 
6 

8 Punjab 
3 

9 Madhya Pradesh 
2 

10 Tamil Nadu  
3 
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11 Bihar 
1 

12 Telangana 
1 

13 Nepal 
4 

 Grand Total 
368 

 
 

16. For the first time one Snacks Box (From Bikanervala) per participants were distributed in 
the evening of each day of the fair on complimentary basis, which was well appreciated 
by the participants.  

17. Also, for the first time, a buyer Theme Area was created wherein the visiting buyers and 
buying agents can sit and relax. Refreshments were served to the buyers and buying 
agents on complimentary basis. This gesture was well appreciated by the visiting buyers 
and buying agents. 

18. The details of country -wise number of buyers who attended the fair are as follows:  

S. No. Country Buyers 

1 Algeria 6 

2 Argentina 3 

3 Australia 27 

4 Austria 1 

5 Bangladesh 2 

6 Bolivia 1 

7 Brazil 8 

8 Canada 9 

9 Chile 3 

10 China 6 

11 Colombia 2 

12 Croatia 2 

13 Cyprus 2 

14 Czech Republic 2 

15 Egypt 2 

16 Finland 2 

17 France 13 

18 Germany 7 

19 Greece 39 

20 Hong Kong 16 

21 Hungary 2 

22 Indonesia 3 

23 
 
Iraq 2 

24 Ireland 2 

25 Israel 1 

26 Italy 32 

27 Japan 18 

28 Kazakhstan 3 

29 Kenya 1 

30 Kuwait 12 

31 Lithuania 1 

32 Luxembourg 1 

33 Macedonia 3 

34 Malaysia 3 

35 Maldives 2 

36 Mauritius 3 

37 Mexico 13 

38 Mozambique 5 

39 Nepal 8 

40 Norway 1 

41 Oman 9 

42 Portugal 5 

43 Republic of Moldova 1 

44 Russia 7 

45 Saudi Arabia 20 

46 Senegal 2 

47 Singapore 3 

48 Slovak Republic 2 

49 South Africa 14 

50 Spain 50 

51 Sri Lanka 10 

52 Sweden 1 

Bloomingdale's Online 
Department Store

https://en.bloomingdales.com.kw/
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53 Switzerland 2 

54 Taiwan 2 

55 Tajikistan 4 

56 Thailand 6 

57 The Netherlands 6 

58 Turkey 8 

59 United Arab Emirates 53 

60 United Kingdom 23 

61 United States of America 74 

62 Uruguay 2 

63 Vietnam 1 

  TOTAL 574 

 
19. The country-wise buyersõ data visited (atleast 10 buyers) are as follows: 

 

 
 

20. Some of the major buyers /Chain Stores who have visited the fair are given below:  

 
Some of the notable buyersõ information is given below along-with th eir turnover in 
garment buying:   

 
S. 
No. 

Company Country Turnover ( USD/ 
No. of Stores) 

Chain Store / 
Importer 

1 Abahouse International Co. Japan 50 Stores Retailer 

2 Abode Junction (Aline 
Concept Pty Ltd) 

Australia 10 Stores Retailer 

3 Al Furat Rose Trading UAE 10mn Importer/Wholesaler 

4 Al Musbah International 
Trading 

Saudi Arabia 190mn E-commerce 

5 Al Safeer Group LLC UAE 40 Stores Retailer 

United States of 
America, 74

United 
Arab 

Emirates, 
53

Spain, 50

Greece, 39
Italy, 32

Australia, 
27

United Kingdom, 23

Saudi 
Arabia, 

20

Japan, 18

Hong Kong, 16

South Africa, 14

France, 13Mexico, 13 Kuwait, 
12Sri Lanka, 10

Country wise Buyers Data (Atlest 10 Buyers)

United States of America

United Arab Emirates

Spain

Greece

Italy

Australia

United Kingdom

Saudi Arabia

Japan

Hong Kong

South Africa
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6 Apparel Group UAE 2200 Stores Retailer 

7 Chic Parisien SA Uruguay 44 Stores Retailer 

8 Coline Diffusion  France 11 mn Importer 

9 Delta Galil Industries Hong Kong 300 Stores Retailer 

10 Expert Innovations EST. For 
Trading Services 

Saudi Arabia 20.5mn Importer 

11 Fashion World South Africa 250 Stores Retailer 

12 Fiaisal Al Rasheed Group Of 
Company  

Kuwait 50 Stores Retailer 

13 Gulf Mysore General Trad 
Co WLL 

Kuwait 10.7mn Importer/Wholesaler 

14 Imtiaz Al Arabia Saudi Arabia 95 Stores Retailer  

15 Koizumi Group Japan 100 mn Importer/Wholesaler 

16 Lineatré (Comercial Giovo 
Ltda) 

Chile 9.5mn, 15 Stores Retailer 

17 Lola Casademunt Spain 30 Stores Retailer 

18 Lulu Group International  UAE 260 Stores Retailer 

19 M A Alabdulkarim  & Co. 
Ltd. 

Saudi Arabia 
150 Stores Retailer 

20 MN Inter-Fashion Ltd Japan 14.1bn Importer/Wholesaler 

21 Natura Invicta LDA Portugal 59 Stores Retailer 

22 Nesto Group of Companies UAE 136 Stores Retailer 

23 Nothin' But Net Clothing 
Co. Inc 

USA 10mn Importer/Wholesaler 

24 One Brand Apparel USA 310mn Importer/Wholesaler 

25 Pinaki international ltd Hongkong 10mn Importer/Wholesaler 

26 POL CLOTHING, INC. USA 26mn Importer/Wholesaler 

27 PT Hanshika Unggul Indah INDONESIA 15 Mn Importer 

28 Rukma Industries Ltd Hong Kong 15mn Importer/wholesaler 

29 Santex Int'l (HK) Ltd Hong Kong 19mn Importer/Wholesaler 

30 Signes Grimalt Artesania Spain 10 mn Importer/Wholesaler 

31 Soho D.o.o Croatia 18 Stores Retailer 

32 Star of Fashion USA 25mn Wholesaler/Importer 

33 Takahashi Co . Ltd Japan 50 Stores Retailer 

34 Tina Neuman sas Colombia 15mn Importer/wholesaler 
35 Western International LLC UAE 200mn Importer/Wholesaler 

 

23.  368 exhibitors participated in the 73rd IIGF, out of which 333 participants have submitted the 

response sheet giving their valuable suggestions about the fair. The analyses of the feedback 

received from the participants are given  below: 
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S.No. Particulars Average Satisfactory Good 
Very 

Good 

a 
Services provided by the Fair 
Organizers 

54 76 130 71 

b 

Services provided by the Fair 
Associations through whom 
you are participating in the 
fair.  

37 77 137 81 

c 
Stall construction & other 
related Services, 

56 82 125 65 

d Toilets / Maintenance  11 65 158 108 

e Cafeteria 31 81 145 75 

f Food Quality/ Quantity  66 82 125 58 

g Ambience of the fair  40 77 137 77 

   

Were you able to conclude 
firm business?  

Good Average Satisfactory  

Number of Participants   54 185 84 

   

 

How would you rate the 
Buyers turnout? 

Good Average Satisfactory  

Number of Participants  37 191 74 

   

What is your opinion about 
the quality of the buyers 
visited  

Good Average 
Satisfactory  

Number of Participants  48 183 73 

   

Do you think IIGF is a useful 
platform for booking 
business? 

Yes No  

Number of Participants  250 54 
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Would you like to participate 
in the Bharat Tex 2026. 

Yes No 

Number of Participants  238 64 

   

Objective for Participation  
Introduction 

of Item  

Foster 
Business 
relations  

Seek New 

Business 

Contact  

Details gathered from 242 
participants response forms 

103 138 242 

   

Achievement of Objective 25% 50% 
75% 100% 

Number of Participants  146 89 30 9 
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1.             73rd IIGF - Fair Details  

1. International Garment Fair Association (IGFA) has been organizing India International 
Garment Fair (IIGF) along with major garment associations of India  i.e. GEMA, CMAI and 
GEAR with support of AEPC since 1988 - twice a year ð one for the Spring/Summer Season 
and one for the Autumn/Winter Season.  
 

2. The 73rd India International Garment Fair (IIGF) was held from 01 ð 03 Julyõ2025 at Hall Nos. 
1, Yashobhoomi, Dwarka, New Delhi . The fair was for the Spring/Summer  ð 2026 season 
and 361 exhibitors participated in the fair. The total stall area was  9450 sq. mtrs. The fair 
timings were  9.30 AM  to 6.30 PM on 1st and 2nd Julyõ2025 and 9.30 AM to 6.00 PM on 3rd 
Julyõ2025.  
 

3. Leading exporters from major manufacturing hubs, of this sector of India, use this B2B 
platform to display an extravagant showcase, IIGF is a unique sourcing opportunity for 
overseas chain/departmental stores, wholesalers, importers, distributors, retailers, 
merchandisers, designers, forecasters and buying houses. As more and more buyers tune in 
to India for their sourcing requirements, manufacturers here explore their potential, brush 
their craft skills, seek into India rich heritage and come -up with perfe ct art excellence to offer.  
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